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Because we believe marketing myths.

How can we prevent those marketing mistakes?

By rethinking marketing myths.

Why do we make marketing mistakes?
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Marketing is for making money.
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Rethink #1

Marketing is for making friends.
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Redo #1
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We need audience demographic data.
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Rethink #2

Your audience is people, not data.
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Redo #2
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Tell it to the world.
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Rethink #3

There’s no place like home.
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Redo #3
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Fake it till you make it.
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Bolshoi Ballet
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Redo #4

Cantori New York

Rethink #4

We are who we are.
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https://www.youtube.com/watch?v=m9QUY1PoM38
https://www.cantorinewyork.com/listen
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Brand = Name & Logo
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Rethink #5

Brand = Promise
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Redo #5
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Give ‘em everything you’ve got.
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Order tickets online 24/7
www.monmouthcivicchorus.org
or call 732.933.9333

This program has been made possible in part by the Monmouth County Arts Council through funding from the 
Monmouth County Board of  Chosen Freeholders through the County Historical Commission, and the New Jersey State 
Council on the Arts/Department of  State, a Partner Agency of  the National Endowment for the Arts.

D R .  M A R K  S H A P I R O
ARTISTIC DIRECTOR
& CONDUCTOR

DESIGNED BY BLUE TOMATO GRAPHICS
www.bluetomatographics.com

Saturday, April 1, 2006 ~ 8:00 pm
    Count Basie Theatre
    99 Monmouth Street, Red Bank, NJ

Close to perfect, Close to home

The
Monmouth
Civic Chorus

PLEASE LET US KNOW HOW WE
CAN ACCOMMODATE YOUR NEEDS.

F O U R  P I A N O S  A N D  A

Wedding
With Artists:

    Dean Elzinga
    bass-baritone
    metropolitan opera
• Vladislav Kovalsky
  Executive Director, Monmouth Conservatory of Music 
• Chiu-Tze Lin
  Music Director & Conductor, Manalapan Battleground Symphony 
• Raphael Fusco
  Neptune native & award-winning graduate of Mannes College of Music

William Walton
Belshazzar's Feast
Jazzy rhythms and powerful percussion in
our exclusive new 4-Piano arrangement.

f e a t u r i n g
Four Grand Pianos and 6 Percussionists

With engaging, enlightening commentary by Dr. Shapiro

Premium Seating: $30 - $27 seniors, $25 groups (10+), $10 students  •  Regular Seating: $25 - $22 seniors, $20 groups (10+), $5 students

a n d  t h e  F R A N K  &  L Y D I A  B E R G E N  F O U N D A T I O NW I T H  T H E  S U P P O R T  O F

Join us for our 3rd Original Revue to benefit MCC

Saturday May 6, 2006  |  8:00 pm  |  Youth Temple, 22 Pilgrim Pathway, Ocean Grove, NJ

Kick up your heels at a village wedding in old 
Russia. Sung in Russian with English supertitles.

Свадебка (Svadebka)Igor Stravinsky
Les Noces (The Wedding)
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Rethink #6

Less is more.
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Redo #6
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Just the facts, ma’am.
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Rethink #7

Sell the sizzle, not the steak.
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Redo #7
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Music = Sound
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Rethink #8

Music = Feelings
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Redo #8
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Price = Cost
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Ticket Type Price Sold Revenue 
Premium Seating $35  122 $4,270  
Regular Seating $30  225 $6,750  
Regular Senior $25  31 $775  
Regular Student $15  12 $180  
Total   390 $11,975  
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Rethink #9

Price = Value
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Redo #9
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Ticket Type Price Sold Revenue Capacity % of 
Capacity 

Premium Seating $35  122 $4,270  130 94% 
Regular Seating $30  225 $6,750  870 26% 
Regular Senior $25  31 $775  #NA   
Regular Student $15  12 $180  #NA   
Total   390 $11,975  1000 39% 
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Marketing is too expensive.
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 Concert 1 Concert 2 Concert 3 Gigs Admin Total % 
Professional Services 15,000  10,000  10,000  200  0  35,200  70% 
Marketing 1,500  1,250  1,250  100  0  4,100  8% 
Space Rental 1,500  500  500  100  0  2,600  5% 
Equipment Rental 1,500  500  500  0  0  2,500  5% 
Sheet Music 150  50  50  0  0  250  1% 
Program Printing 450  200  200  0  0  850  2% 
Fundraising 0  0  0  0  500  500  1% 
Insurance 0  0  0  0  1,000  1,000  2% 
Credit Card Fees 0  0  0  0  1,000  1,000  2% 
Website 0  0  0  0  1,000  1,000  2% 
Other 0  0  0  0  1,000  1,000  2% 
Total Expenses 20,100  12,500  12,500  400  4,500  50,000   
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Rethink #10

Your audience is priceless.
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Redo #10
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 Concert 1 Concert 2 Concert 3 Gigs Admin Total % 
Professional Services 14,000  9,500  9,500  200  0  33,200  66% 
Marketing 3,000  1,500  1,500  100  0  6,100  12% 
Space Rental 1,500  500  500  100  0  2,600  5% 
Equipment Rental 1,500  500  500  0  0  2,500  5% 
Sheet Music 150  50  50  0  0  250  1% 
Program Printing 450  200  200  0  0  850  2% 
Fundraising 0  0  0  0  500  500  1% 
Insurance 0  0  0  0  1,000  1,000  2% 
Credit Card Fees 0  0  0  0  1,000  1,000  2% 
Website 0  0  0  0  1,000  1,000  2% 
Other 0  0  0  0  1,000  1,000  2% 
Total Expenses 20,600  12,250  12,250  400  4,500  50,000   

 

40



11

president@njchoralconsortium.org

Thanks and happy singing!
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mailto:marketing@njchoralconsortium.org

