Marketing Myths and Mistakes

Why do we make marketing mistakes?

Because we believe marketing myths.

How can we prevent those marketing mistakes?

Presented by Sue Metz
For New Jersey Choral Consortivm L .
Janvary 15 2023 By rethinking marketing myths.
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Mistake #1
Myth #1

Marketing is for making money.




Rethink #1

Marketing is for making friends.

We Sing. We Rise. We Soar.

DCINY is thrilled to return to the stage with a roster of leading artists and friends in the

choral community.

If you're looking for an opportunity to sing on one of the world’s most famous stages, click
“Perform With Us™. If you're looking to sec one of our shows live in New York Ciry, click
A Show™.
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Myth #2

We need audience demographic data.

Mistake #2

Classical music audience trends, 2002 to 2008 (NEA data)
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Rethink #2

Your audience is people, not data.

Redo #2
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Mistake #3
Chewy
Myth #3 +SPEND LESS*
Loiinge more
Tell it to the world.
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Rethink #3

There’s no place like home.
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Myth #4 Rethink #4
Fake it till you make it. We are who we are.
. Cantori New York
Bolshoi Ballet
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https://www.youtube.com/watch?v=m9QUY1PoM38
https://www.cantorinewyork.com/listen

Myth #5

Brand = Name & Logo

Mistake #5

LEGENDARY

HARLEY-DAVIDS QN
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Rethink #5

Brand = Promise

Redo #5
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Myth #6

Give ‘em everything you’ve got.

MoNMOUTH
Crvic CHORUS

Close toy
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Redo #6
Rethink #6 K]: east. ’
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Less is more. } :
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Mistake #7

Myth & ¥ CVSHealth. [ivr e scbve bradent i extn)

Rapid Release Gelcaps

2 EXTRA STRENGTH

Just the facts, ma’am.
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Redo #7

Rethink #7 ¥ CVSHealth St
EXTRA STRENGTH ] “
Sell the sizzle, not the steak. | in Relief

JAMINOPHEN 500 mg

liever; Fever reducer
ults
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Myth #8

Music = Sound

Mistake #8

MONMOUTH CIVIC CHORUS IN CONCERT
MARK SHAPIRO « ARTISTIC DIRECTOR

RACHMANINOFE

All-Night Vigil
Mark Shapera, Coaducter

SATURDAY - NOVEMBER 20, 1999 - 3:00 P.M.
First Presbytenen Church

SUNDAY - NOVEMBER 21, 1999 - 3:00 P.M.
Fret Prestytenan Ohurch

TR SRAATIEN AND TICKETS CALL (1323 $33-8133
Sew cur Herre Page an the Ward Wics Wee
1 Srremters oo corAtera
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Rethink #8

Music = Feelings

Redo #8

A MONMOUTH CIVIC CHORUS IN CONCERT
CMARK SHAPIRO -« ARTISTIC DIRECTOR

SUNDAY - NOVEMBER 21, 1939 - 3-00 .M.
Frst an Church
118 West Man Streat.
Freehad, NI

FOR INTORMATION AND TICXITS CALL (732) 533 5333
G cur Home Pagn on the Warkd W Vet
egiremters s comMochons
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Ticket Type Price Sold Revenue
Premium Seating $35 122 $4,270
. - Regular Seating $30 225 $6,750
Price = Cost Regular Senior $25 31 $775
Regular Student $15 12 $180
Total 390 $11,975
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Redo #9
Rethink #9
) : 2 % of
Ticket Type Price Sold Revenue Capacity Capacit
Premium Seating $35 122 $4,270 130 94%
. - Regular Seating $30 225 $6,750 870 26%
PI'ICE - Value Regular Senior $25 31 $775 #NA
Regular Student $15 12 $180 #NA
Total 390 $11,975 1000 39%
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Myth #10

Marketing is too expensive.

Mistake #10

Concert1 | Concert2 | Concert3 | Gigs | Admin | Total | %
[ 15000 10000 10000 200 0| 35200] 70%
[ Warketing 1,500 1250 1,250 100 o 40| %
Space Rental 1,500 500 s00| 100 o 2600| 5%
Equipment Rental 1,500 500 50| o o 2500 s%
Sheet Music 150 50 so| o 0 250 1%
Program Printing 450 200 0| o 0 850 2%
Fundraising o 3 of o sw 500 1%
Insurance o 3 of of 1oo0| no00| 2%
Credit Card Fees o 0 of of 1o00| 1000] 2%
Website o 3 of ol 1000 woo0| 2%
Other o 3 o 10| 1000] 2%
Total Expenses 20100| 12500 12,500 | 400] 4500 50000
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Redo #10
Rethink #10
Concert1 | Concert2 | Concert3 Gigs | Admin Total %

14,000 9,500 9,500 200 0 33,200 66%

Your aud’ence ls pr'celess. Equipment Rental 1,500 500 500 0 0 2,500 5%
om0 | a0 | iz | a0 sse0| oo
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Can we talk?

president@njchoralconsortium.org

Thanks and happy singing!
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mailto:marketing@njchoralconsortium.org

